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Abstract

This research collects the real data,
and uses the decision-making tool, and
considers the affecting factors, to
provide the reference for investment
decision. Currently, these laser
instruments are not produced In
Taiwan. The maintain fee and maintain
ability become a critical criteria for
evaluating purchase. With the new
developing of new style instrument,
the alike function machine may have
different application  area. This
research also provide the break-even
analysis for the different pricing
standard '
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