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ABSTRACT

Female breast cancer incidence has markedly increased in Taiwan
recent years. Breast cancer accounted for the second highest incidence for
female cancer. It was the fourth leading cause of death in al cancersand in
female cancersin Taiwan. Only 30% of breast cancer cases were detected on
stage 0 and stage | in Taiwan. The early detection rate was relatively low as
comparing with breast cancer in the United States. Since regular screening
examination for breast cancer was the first step to treat breast cancer. This
study would like to redize the recognition of female to breast cancer
screening in Taiwan and to explore the difference between femaes willing
or not willing to do screening.

The sample of study was collected from female patients of
outpatient service of general surgery department in one teaching
hospital in Taichung County. The data collection period was from
November 2002 to February 2003. There were 619 samples including
338 non-screeners and 281 screeners. The data was analyzed with
descriptive statistics and Chi-square. Logistic regression analysis was
used to determine the related factors, including demographics, health
belief, information sources of breast cancer screening, importance of
factors related to choose breast cancer screening, which might
influence female willing to or not willing to do screening. The
experience and satisfaction of breast cancer screening were also
addressed.

The result of the study was as following. In demographic sector,
The people with older age and who had history of breast disease was
more willing to take breast cancer screen. In the sector of information
source, there was no significant factor related to breast canceer screen.
The people who had recognition of breast cancer risk factor, who had
subjectively felt high risk of breast cancer and who carried out breast
self examination were more willing for screen. When seeking for
medical service , the people who was familiar with doctors will had
more screen behavior.

On screen experience, within last three years, most people had
breast cancer screen only once and least people had four times of
screen. For the frequency of screen, most peolple were irregular, and



|least people had scren once a month. The hospital was the screen
place for majority of people and only few people had screen on public
or private clinic. In the sector of satisfaction, most people very satisfy
and least people told dissatisfacton. In the item of satisfaction, the
privacy during examination and hospital environment were most
satisfied. The following were doctor’s technique, manner and
explanation of the patient’s condiiton, nurse's mannaer and hospital
facility. The third was fame of the hospital, waiting period for
examination data and fame of the doctors. The long waiting time for
outpatient service was most dissatisfied.
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